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Abstract

In today's digital era, marked by social media and online commerce, maintaining a visible
brand presence and impactful influence is crucial. The emergence of the internet, along with
tools like social media, has shattered the constraints of traditional business models. In this
transformative landscape, the equation is clear: visibility and impact equal credibility—a vital
formula for engaging with customers. Investing in brand visibility and impact translates to
Investing In success, ensuring prominence amid competition, catalyzing revenue growth, and
fostering a commendable reputation. This foundation becomes the keystone of business
expansion, driving meaningful interactions with customers. For startups and SMEs, heightened
visibility and impactful presence are pivotal, leading to brand recognition, increased customer
base, enhanced networking, improved SEO rankings, and garnering investor and customer
attention. While some businesses grapple with limited online presence, others have begun to
grasp its potential. Boost your brand's journey by harnessing this modern paradigm for
comprehensive and lasting success.

Keywords: Brand Visibility, Online Presence, Credibility, Business Success, Customer Engagement, Reputation
Building
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The Definition of Business Visibility and Impact 1/2

*Visibility means how well a company can be
seen by potential customers and stakeholders.

*|t involves a combination of factors such as
brand recognition, marketing campaigns, and
how easily customers can find the company's
products or services.

* Business visibility is a factor that allows a
business to stand out from others.

Source: https://fastercapital.com/content/\Ways-to-increase-visibility-for-your-startup.html



https://fastercapital.com/content/Ways-to-increase-visibility-for-your-startup.html

The Definition of Business Visibility and Impact 2/2

* Impact, in the context of business, pertains to the effect a
company's actions, products, and services have on its
stakeholders and the broader community. It measures the
significance of the company's contributions, innovations, and
engagements, as well as the resonance of its brand message
and customer experiences.

* Together, business visibility and impact form a symbiotic
relationship, where heightened visibility amplifies impact, and
impactful actions bolster visibility.

* Visibility and impact equal credibility—a vital formula for
engaging with customers.
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Unlocking Opportunities: The Power of Visibility

OXI1I00 = O

Vistbility X Skills = Opportunities
VZstZZZty X @uality = Opportunities
VIsLOIlity X Price =  Opportunities
VISLOIlityy X Services = Opportunities

Don't let a lack of online visibility delay your progress. Grab the
moment, take action, and begin today.

Research Visibility and Impact Center-(RVnIC) 10
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The new World University Rankings 2024 methodology (WUR 3.0)

Teaching reputation: 15.0

Student staff ratio: 4.5 |}
Doctorate bachelor ratio: 2.0 m

Teaching: 29.5
Doctorate staff ratio: 5.5 [

Institutional income: 2.5 B

Research reputation: 18.0
Research Environment: 29.0

Research income: 5.5 | Ranking: 100.0

Research productivity: 5.5 [J

Citation impact: 15.0 I
Research Quality: 30.0

Research strength: 5.0 |}

Research excellence: 5.0 ]

. Industry: 4.0
Research influence: 5.0 |}

Industry income: 2.0 = International Outlook: 7.5 I
Patents: 2.0 =
International students: 2.5 B
International staff; 2.5 =
International co-authorship: 2.5 =
Source: https://www.timeshighereducation.com/world-university-rankings/new-world-university-rankings-2024-methodology-wur-30

Research Visibility and Impact Center-(RVnIC)
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Global Centre for Lifelong Education, Web Presence — Google Search
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Global Centre for Lifelong Education, Web Presence — Google Search
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Global Centre for Executive Education, Web Presence — Google Search
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Source: https://www.google.com/search?g=Global+Centre+for+Executive+Education
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Google Amazon X & Q
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About 7170,000,000 results (0.42 seconds)

Amazon.com
hitps.//www.amazon.com

Amazon.com. Spend less. Smile more.

Free shipping on millions of items. Get the best of Shopping and Entertainment with Prime.
Enjoy low prices and great deals on the largest selection of ...

Books
.. Year | Best Books of the Month | Children's Books | Amazon .

Amazon Prime
See what being an Amazon Prime member is all about. Free __.
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All filters -

Tools

Amazon.com < amazon
it

E-commerce company

®

Amazon.com, Inc. is an American multinational

amazon.com

technology company focusing on e-commerce,
cloud computing, online advertising, digital
streaming, and artificial intelligence. Wikipedia
CEQ: Andy Jassy (Jul 5, 2021-) Trending

CFQ: Brian T. Olsavsky

Mascot: Peccy

Founder: Jeff Bezos

Founded: July 5, 1994, Bellevue, Washington,
United States
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Dr. Manuel Jose Oyson, Web Presence — Google Search
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Nader Ale Ebrahim currently works as a *Research
Visibility and Impact” freelancer consultant. Nader is
also an adjunct lecturer at Alzahra University.
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Key Actions for Maximizing Business Visibility and Impact

Consistency is Key: Maintain a consistent presence across platforms.
Professional Website: Craft a polished website that represents your brand.
Network Strategically: Dedicate time to meaningful networking.
Elevate LinkedIn Presence: Enhance visibility and impact on LinkedIn.
Engaging Content: Develop captivating content that resonates.
Harness Social Media: Utilize social media for brand building.
Expand Social Presence: Cultivate a stronger social media footprint.

Track and Measure: Monitor your visibility and impact for informed
decisions.



Consistency is Key

v GLOBAL CENTRE

FOR EXECUTIVE EDUCATION

GLOBAL CENTRE

FOR LIFELONG EDUCATION
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Professional Website

B GLOBAL CENTRE

FOR LIFELONG EDUCATIONM

Home About Conferences - Contact

International Business
Conference On High Growth

Discover Executive Educution Businesses (Asia Pacific)

Asia Pacific Law Summit

[ I.ive On Ii =] ] Asia Pacific Human

Resources Management
Conference
Transform your company, enhance your expertise. Learn from international and local experts.

Next Gen Bold Futures
Challenge

International Business
Fxnansion And Fxnaortina

Hmm. We're having trouble finding that site. . GLOBAL CENTRE

v
BV FOR EXECUTIVE EDUCATION

Home Conference Speakers Publication The GCEE

We can't connect to the server at highgrowthbusiness.thegcle.com.

| | Conference on
If you entered the right address, you can:
« Ty againater High Growth Businesses

» Check your network connection

» Check that Firefox has permission to access the web (you might be connected but behind a firewall) [ I. I V E O N I.l N E E V E N T ]

Source: https://theGCLE.com/ and https://highgrowthbusiness.thegcle.com/ and https://highgrowthbusiness.theqgcee.com/
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The Benefits of Being Visible 1/2

* Equal Opportunity for SMEs: Small and medium-sized enterprises
(SMEs) can compete equally with big brands and reach a wider
audience, leveraging enhanced visibility.

* Competitive Advantage: Enhanced visibility sets you apart, helping you
stand out and attract more attention than your competitors.

* Brand Recognition: Improved visibility leads to stronger brand
recognition, fostering trust and loyalty among your audience.

* Customer Engagement: Higher visibility enables more effective
engagement, building lasting relationships with customers.

* Market Expansion: Increased visibility opens doors to new markets and
demographics, expanding growth opportunities.



The Benefits of Being Visible 2/2

* Revenue Growth: Improved visibility often results in higher customer
acquisition and retention rates, boosting revenue.

* Strategic Partnerships: Visible businesses are more likely to attract
collaborations and partnerships with industry peers.

* Attracting Talent: Strong visibility appeals to potential employees,
aiding talent acquisition and retention.

e Adaptation and Innovation: High visibility encourages innovation to
meet evolving market demands, ensuring long-term success.

* Trust and Credibility: A visible brand builds trust among stakeholders,
including customers, investors, and partners.
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-e- Here is the "Who we are” section on our website. Do you have any suggestions to improve it?
| would like to make it more catchy.
Who we are:
Qur ldentity and Values

We are an innovative New Zealand-based company that provides high-quality, accessible,
and convenient continuing education to business executives and entrepreneurs in the Asia-
Pacific region. Our mission is to empower professionals to drive their businesses to new
heights, accelerated growth, and resounding success by making top international business

and academic experts accessible through virtual conferences.

Source: https://chat.openai.com and https://www.thegcle.com/About

Research Visibility and Impact Center-(RVnIC)
©2023-2025 Dr. Nader Ale Ebrahim
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Absolutely, I'd be happy to help you make your "Who we are” section more catchy and

engaging. Here's a revised version:
Unveiling Our ldentity and Values
Igniting Brilliance: Pioneering Education for Asia-Pacific Innovators

Greetings from the heart of innovation in MNew Zealand! We're not just a company — we're the
catalyst that propels business executives and entrepreneurs across the Asia-Pacific into the

stratosphere of success.

At our core, we're agents of transformation. We've harnessed innovation to craft a one-of-
a-kind platform that delivers premium, accessible, and convenient continuing education.
We're your beacon of empowerment, lighting up your path towards accelerated growth,

unrivaled achievements, and triumphs that resonate across industries.
Source: https://chat.openai.com

Research Visibility and Impact Center-(RVnIC)
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Increase Your Visibility and Impact on Linkedin

Join your colleagues, classmates, and friends on
LinkedIn.

Get started

| | |

.

LinkedIn is an
essential platform for
businesses to have a
presence on because
of the vast number of
decision-makers you
can meet, and its
opportunities for
increasing visibility
and impact.

RS _ < 0 H ’ -
e._ (3 ‘:ll l. " : P L |
e i A L e e

Source: https://www.linkedin.com/ and https://kathrynevans.net/linkedin-marketing-strateqy/5-goals-to-increase-your-visibility-and-impact-
on-linkedin-for-2022/

Research Visibility and Impact Center-(RVnIC)
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Use Social Media to Build Your Brand

The original Twitter logo twikter

2006520]0 The first official

’W Twitter logo

twitterd)

The introduction of 2010-2012

the iconic bird

MASTODON

TwitterX

facebook
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Global Centre for Lifelong Education, Presence on LinkedIn

Source: https://www.linkedin.com

No results found

Try shortening or rephrasing your search.

\_ Edit search )

Research Visibility and Impact Center-(RVnIC)
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Global Centre for Executive Education, Presence on LinkedIn

] aseo h uw B 9
¥ GLOBAL CENTRE
s@g FOR EXECUTIVE EDUCATION

iB

Global Centre for Executive Education

Bringing Global Experts Closer to You

Education - Wellington, WGN - 18 followers - 2 employees

'% Naveed & 2 other connections follow this page
. 4 N
v Following ( < Message ) \_More )

Source: https://www.linkedin.com/company/global-centre-for-lifelong-education/
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Amazon, Presence on LinkedIn

® H- = &

Home My Network Jobs Messaging

Linked 1)

19P

COMPANIES

United Stats

amazon

Amazon 2

Software Development - Seattle, WA - 31,745,564 followers - 829,381 employees

9 Inaki & 37 other connections work here

= : \ e . 2 VA =5
5 v Following PA Visit website 3y ( More )

Source: https://www.linkedin.com/company/amazon/
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Global Centre for Lifelong Education, Presence on Twitter

< Q. Global Centre for Lifelong Education

Top Latest People Media Lists

Xpresslobs @xpress jobs - Aug 6
Jobs at : Global Centre for Lifelong Education

Details : xpress.jobs/Jobs/View/1121...

#XpressJobs #jobs #Vacancy #recruitment #apply #newjob
#management #business #leadership #success #marketing #Applynow
#workfromhome #businessdevelopmentexecutive

JOB
OPPORTUNITY

Source: https://twitter.com/search?q=Global%20Centre%20for%20Lifelonqg%20Education
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Global Centre for Executive Education, Presence on Twitter

€« (1 Global Centre for Executive Education

Top Latest People Media Lists

People

g&; Centre for Executive Education (CEE) m

@cee global

CEE is an award-winning and trusted executive development firm.
disruptiveleadership.institute/cee-profile/

@m0 O O B X

View all

Source: https://twitter.com/search?g=Global%20Centre%20for%20Executive%20Education
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Amazon, Presence on Twitter

& Amazon » Q  Search

52.8K posts

Follow

You might like
A
Amazon 3¢ SpaceX ./ m
~
@ @amazon @SpaceX
Delivering smiles one box at a time & @. Use @AmazonHelp for customer Google Maps %
& support and @AmazonNews for the latest. @googlemaps m

(2» amazon.com Joined February 2009

@ 50 Following  5.6M Followers Messages B A
Source: https://twitter.com/amazon
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1. Definitions

2. Motivations

3. Case Study

4. Key Actions

5. Tracking and Measuring
6. Q&A
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Research Tools Box (Mind Map)

Virtual Teams will become as important

A e More info about the
: Research Tools is
@ available at: Ale
H Ebrahim, Nader,
. (4) Enhancing visibility and impact ] Sbateiiing the Kietaties Introduction to the
PRosearre “Research Tools Mind
EFEVN Tret Map (June 14, 2013).
. Surveys & Anolysis ammm; bl Research World, Vol.
Nader Ale Ebrahim 24 = (2) Writing a paper 10, No. 4, pp. 1-3,
I i Available at SSRN:
@ KeoPing up to-date W https://ssrn.com/abstr
7 act=2280007
w (3) Targeting suitable journals i

University Ranking & Links

Source: https://www.mindmeister.com/39583892/research-tools-by-nader-ale-ebrahim?fullscreen=1#
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https://ssrn.com/abstract=2280007

Borrow Materials ~ Research Services ~ Technologies ~

About ~ Libraries & Hours Find Matenals ~

I ILLINOIS LIBRARY

Research & Publication in Medicine & Health | Research & Publication Home

University Library = LibGuides

Research & Publication in Medicine & Health

\
Library Help & Services Carle lllinois Virtual Library
-
é@ & PUBLICATION

CiVL

TYPES OF RESEARCH

Literature Reviews
Clinical Research CIVL Home

MedEd Research

Research Tools Box
Dr. Nader Ale Ebrahim has collected these sporadic tools under one roof in a collection named “Research

Tool Box”. The toolbox contains over 720 tools so far, classified in 4 main categories: Literature-review,
Writing a paper, Targeting suitable journals, as well as Enhancing visibility and impact factors.

Source: https://quides.library.illinois.edu/biomedresearch/home
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WILITY AND INPACT oA T RN

. | Ebrahim VNU *
A —_* '_ DAI HOC QUOC GIA HA NOI

w_ /L
BOM 00 MARAGIVENT  VRTLAL AAD TEAM  COULAMMASAT WA Vietnam National Univorsity, Hanol

Introduction to: Research Tools for Literature Search, Paper
Writing, Journal Selection, and Disseminating Your Research

Nader Ale Eblahlm PhD

Research Visibility and Impact Consultant
(@) @aleebrahim

D aleebrahim@Gmail.com

E) @alecbranim

& hitps:/forcid.org/0000-0001-7091-4439
https://scholar.google.com/citation

All of my ptesenuuons are avaﬂable online a1
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IVG 10 el

Libraries as Transformers

pamlpl J1 55U ji8>

auwl>
5)98> Wygo

Source: https://libquides.iyte.edu.tr/c.php?g=709014&p=5114258 (°J)t:'"_-“-': ;;n; ax;lag: B oluy>
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HOW,TO INCREASE RESEARCH|VISIBILITY/AND IMPACT,

INMEDICALEDUCATION?

Increase
Research &

Increase
Visibility, Citations
Citation,

libiog 6)135 il 9 ispdy gy jpm cmamlpl UTjoUi jiS : Lo g 0435 IS
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HURY X
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w8 anslo www.iciair/workshop

,v‘%’ 5,
Q| UMT [rss
vl $
N&r: SS
Estd, 1990 KﬁO‘.‘.’fedQe & Research

Support services

STRATEGIESTO
INCREASE THE
VISIBILITY AND
IMPACT OF YOUR
JOURNAL

(Mode: Online)

Trainer

Nader Ale Ebrahim

Research Visibility and Impact
Consultant, Iran

Research Visibility and Impact Center-(RVnIC)
©2023-2025 Dr. Nader Ale Ebrahim

Date: March 08, 2023
Time: 11:00 AM to 01:00 PM

48


https://doi.org/10.6084/m9.figshare.22705585.v1
https://doi.org/10.6084/m9.figshare.22705585.v1
https://doi.org/10.6084/m9.figshare.22229413.v1
https://doi.org/10.6084/m9.figshare.22229413.v1

Saudi Society for Medical Education
(Riyadh Office)

Topic of Webinar: @oc
How to Enhance Research Visibility and
Impact in Medical Education?

A g
Dr. Nader Ale Ebrahim ! Dr. Shazia Iqbal

Ph.D. in Technology Management ! Director Medical Education Center Vision
Research consultant ' Colleges Riyadh

16" MAR, 2023

Research Tools for Collecting, Writing,
Publishing, and Disseminating
your Research

Speakers

0 @ &

r. Monika Sobocan Dr. Jacob Wickham Dr. Nader Ale Ebrahim

Mabiat docnw ORGTN At Profesens Awsoum N v laulsy
Aeeorcher £ Acodemse tromer Chmese Acodenry of Soencm and poct conuars

Koaraiaatye Porvier Drwwmraty Portres

WAIPl &) v

— L
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EXPLORING DIFFERENT TACTICS TO
INCREASE RESEARCH VISIBILITY AND
IMPACT

GUEST SPEAKER
DR.NADER ALE EBRAHIM

RESEARCH VISIBILITY AND IMPACT CONSULTANT
HTTP://ORCID.ORG/0000-0001-7091-4439

Yo JoinUS @

LIVE
https://www.youtube.com/watch?v=xBtznzrRon4&ab_channel=CALWASS

- Host
AN & Date: 14/01/2023

E 'DR. HAIDER SHAH Time: 09:00PM To 10:00PM
/f 1 Bahria Business School Pakistan Standard Time
CENTRE FOR ACADEMIC LEARNING WRITING & SUPPORT SERVICES
(CALWASS)

RESEARCH

VISIBILITY AND ITS
IMPACT ON
UNIVERSITY

RANKING

By Dr. Nader Ale Ebrahim

Research Visibility and Impact consultant

DBJECTIVES

1. To increase the published paper’s
visibility, accessibility

I1. To improve your research impact Please Register
and ranking on or before

III. To rise citations of your
publications

IV. To make your research and
teaching activities known

V. To trace the citation

https://forms.gle/3CAXCRyUMSznrmog9

AT 10:00 AM UNTIL 11:30 AM

Via Google Meet
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Researcher Branding -Networking
18" Feb- 8% April 2023
) Each Saturday 8:00PM-10:00PM

Prof Dr Nader Ale Ebrahim ZOOfITY Meeting ID 953 7031 7771 Password 684752
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No. Research Visibility, Main topic Research Visibility, Sub-topic Link to Reference

Introduction and the webinar series https://doi.org/10.6084/m9.figshare.2
1 Motivation, International university rankings, Measuring researcher’s impact.
objectives 2580437.vl
Researcher Branding - Building a Top tips to make a researcher’s article discoverable, Author name’s variations, Use a https://doi.org/10.6084/m9.figshare.2
2 Researcher Profile Database standardized institutional affiliation, Author’s subject area, Select a research brand name. 2580956.v1

Why should | care about my online presence?, Examples of online profiles,

Part 1 - Researcher Branding

Researcher Branding — Online https://doi.org/10.6084/m9.figshare.2
3 Transparent Ranking, Create Google Scholar online profile,
CV/Profile 2580971.v1
Create ORCID profile, Scopus Author Identifier.
How is the Altmetrics score calculated?, Academic social media ResearchGate and https://doi.org/10.6084/m9.figshare.2
4 Researcher Branding — Networking
Academia.edu, LinkedIn for researchers, Use Twitter for academic research. 2580980.v1

Boosting the Visibility of the Research Creating your own library, Preparing a paper for online archiving, Understanding your https://doi.org/10.6084/m9.figshare.2

- Make a Paper ID rights, Publishers, and copyright, Preprint version vs. publisher's version 2580995.v1

Boosting the Visibility of the Research Publications repository effect, Article views and downloads, Deposit articles without DOl in https://doi.org/10.6084/m9.figshare.2

- Online Repository Zenodo, Deposit articles in SSRN, Deposit articles in other repositories. 2581055.vl

Making all your scholarly outputs available online, Data sharing, Enhancing your profile
Boosting the Visibility of the Research https://doi.org/10.6084/m9.figshare.2
with images, Audio slides, and video, Depositing unpublished and white papers, Deposit
- Document Publishing 2581103.vl
documents on “Cloud Storage”, and Publishing an online book (E-book Publishing).

Boosting the Visibility of the Research The importance of citation tracking, Citation tracking tools, Create a Google alert, Monitor https://doi.org/10.6084/m9.figshare.2

Part 2 - Visibility of the Research

- Citation Tracking the impact of social media, E-mail marketing, Create a citation CV. 2581112.v1
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RESEARCH TOOLS . RESEARCH VISIBILITY AND IMPACT . UNIVERSITY RANKINGS .

| Ale
Ebrahim

ADER

TECHNOLOGY MANAGEMENT . VIRTUAL R&D TEAMS . COLLABORATIVE SYSTEMS .

GLOBAL CENTRE
FOR EXECUTIVE EDUCATION

Thank you

Nader Ale Ebrahim, php
Research Visibility and Impact Consultant

@ @aleebrahim If you found the content informative, you may
follow me on LinkedIn for more!

E aleebrahim@Gmail.com

a @aleebrahim

Py https://publons.com/researcher/1692944
https://scholar.google.com/citation

All of my presentations are available online at:

https://figshare.com/authors/Nader Ale Ebrahim/100797 @ (DSHE)

BY HNC ND



https://twitter.com/aleebrahim
https://twitter.com/aleebrahim
http://aleebrahim.com/
http://aleebrahim.com/
https://publons.com/researcher/1692944
https://scholar.google.com/citations?user=VqHLW-8AAAAJ&hl=en&oi=ao
https://figshare.com/authors/Nader_Ale_Ebrahim/100797
https://www.instagram.com/aleebrahim/
https://www.linkedin.com/in/aleebrahim/

My Recent Publications

Sorooshian, S., Jamali, S. M., & Ale Ebrahim, N. (2023). Performance of the decision-making trial and evaluation laboratory [Review]. AIMS Mathematics, 8(3),
7490-7514. https://doi.org/10.3934/math.2023376

Vatankhah, S., Darvishmotevali, M., Rahimi, R., Jamali, S. M., & Ale Ebrahim, N. (2023). Assessing the Application of Multi-Criteria Decision Making Techniques
in Hospitality and Tourism Research: A Bibliometric Study. International Journal of Contemporary Hospitality Management, Accepted on 12-Nov-2022, Article
IJCHM-05-2022-0643.R2. https://doi.org/10.1108/IJCHM-05-2022-0643

Nekoonam, A., Nasab, R. F., Jafari, S., Nikolaidis, T., Ale Ebrahim, N., & Fashandi, S. A. M. (2023). A scientometric methodology based on co-word analysis in
gas turbine maintenance. Technical gazette, 30(1), 361-372. https://doi.org/10.17559/TV-20220118165828

Tavassoli, A., Soultani, S., Jamali, S. M., & Ale Ebrahim, N. (2022). A Research on Violence against women: Are the trends growing? [ Reviews]. Iranian
Rehabilitation Journal (IRJ), 20(3), 1-25. https://doi.org/10.32598/irj.20.3.1664.1

Sorooshian, S., Azizan, N. A., & Ale Ebrahim, N. (2022). Weighted Aggregated Sum Product Assessment. Mathematical Modelling of Engineering Problems
(MMEP), 9(4), 873-878. https://doi.org/10.18280/mmep.090403

He, X., Singh, S., & Ale Ebrahim, N. (2022). Quantitative and Qualitative Analysis of Higher-order thinking Skills in Blended Learning. Perspectives of Science
and Education, 5(59), 397-414. https://doi.org/10.32744/pse.2022.5.23

Jamali, S.M., Ale Ebrahim, N. & Jamali, F. The role of STEM Education in improving the quality of education: a bibliometric study. Int J Technol Des Educ
(2022). https://doi.org/10.1007/s10798-022-09762-1

Nordin, N., Siti-Nabiha, A. K., Jamali, S. M., & Nader, A. E. (2022). Bibliometric analysis of social media research in SMEs: A review and way forward.
International Journal of Entrepreneurship and Small Business, ahead-of-print, https://www.inderscience.com/info/ingeneral/forthcoming.php?jcode=ijesb

Saberi, A., Kargaran, S., Shahri, M. H., Ghorbani, Z., Jamali, S. M., & Ale Ebrahim, N. (2022). Patterns of publications in Social Media-Based Co-Creation: A
bibliometric analysis. VINE Journal of Information and Knowledge Management Systems, Vol. ahead-of-print doi: https://doi.org/10.1108/VJIKMS-09-2021-
0222

Ghavibazou, E., Hosseinian, S., kivi, H. G., & Ale Ebrahim, N. (2022). Narrative therapy, Applications, and Outcomes: A Systematic Review. Journal of
Preventive Counselling (JPC), 2(4). http://ssrn.com/abstract=4119920

Research Visibility and Impact Center-(RVnIC)

©2023-2025 Dr. Nader Ale Ebrahim o4


https://doi.org/10.3934/math.2023376
https://doi.org/10.1108/IJCHM-05-2022-0643
https://doi.org/10.17559/TV-20220118165828
https://doi.org/10.32598/irj.20.3.1664.1
https://doi.org/10.18280/mmep.090403
https://doi.org/10.32744/pse.2022.5.23
https://doi.org/10.1007/s10798-022-09762-1
https://www.inderscience.com/info/ingeneral/forthcoming.php?jcode=ijesb
https://doi.org/10.1108/VJIKMS-09-2021-0222
http://ssrn.com/abstract=4119920

References

. Ale Ebrahim, Nader and Gholizadeh, Hossein and Lugmayr, Artur, Maximized Research Impact: An
Effective Strategies for Increasing Citations (December 15, 2017). Managing and Leading Creative
Universities — Foundations of Successful Science Management: A Hands-On Guide for (Future)
Academics (pp. 29-51). Tampere, Finland: International Ambient Media Association (IAMEA); ISBN
978-952-7023-16-7, Available at SSRN: https://ssrn.com/abstract=3101575

. Bong, Yiibonn and Ale Ebrahim, Nader, Increasing Visibility and Enhancing Impact of Research (April
24, 2017). Asia Research News 2017. Available at SSRN: https://ssrn.com/abstract=2959952

3. https://chat.openai.com/chat

. Ale Ebrahim, Nader, Introduction to the Research Tools Mind Map (June 14, 2013). Research World,
Vol. 10, No. 4, pp. 1-3, Available at SSRN: https://ssrn.com/abstract=2280007

Research Visibility and Impact Center-(RVnIC) 55
©2023-2025 Dr. Nader Ale Ebrahim


https://ssrn.com/abstract=3101575
https://ssrn.com/abstract=2959952
https://chat.openai.com/chat
https://ssrn.com/abstract=2280007

