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In today's digital era, marked by social media and online commerce, maintaining a visible 

brand presence and impactful influence is crucial. The emergence of the internet, along with 

tools like social media, has shattered the constraints of traditional business models. In this 

transformative landscape, the equation is clear: visibility and impact equal credibility—a vital 

formula for engaging with customers. Investing in brand visibility and impact translates to 

investing in success, ensuring prominence amid competition, catalyzing revenue growth, and 

fostering a commendable reputation. This foundation becomes the keystone of business 

expansion, driving meaningful interactions with customers. For startups and SMEs, heightened 

visibility and impactful presence are pivotal, leading to brand recognition, increased customer 

base, enhanced networking, improved SEO rankings, and garnering investor and customer 

attention. While some businesses grapple with limited online presence, others have begun to 

grasp its potential. Boost your brand's journey by harnessing this modern paradigm for 

comprehensive and lasting success.
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All rights and credits are reserved for the respective owner(s). 
Some texts and images in this presentation were taken from 
the public domain of the Web. They are presented here for 
non-profit, educational purposes only. If you are the main 
copyright owner rather than the one who mentioned or 
commented about the contents of this presentation, please 
contact me to claim credit or content removal. 

Thank you,

Nader Ale Ebrahim

E-mail: aleebrahim@gmail.com
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The Definition of Business Visibility and Impact 1/2
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•Visibility means how well a company can be 
seen by potential customers and stakeholders. 

• It involves a combination of factors such as 
brand recognition, marketing campaigns, and 
how easily customers can find the company's 
products or services.

•Business visibility is a factor that allows a 
business to stand out from others.
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Source: https://fastercapital.com/content/Ways-to-increase-visibility-for-your-startup.html
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• Impact, in the context of business, pertains to the effect a 
company's actions, products, and services have on its 
stakeholders and the broader community. It measures the 
significance of the company's contributions, innovations, and 
engagements, as well as the resonance of its brand message 
and customer experiences.

• Together, business visibility and impact form a symbiotic 
relationship, where heightened visibility amplifies impact, and 
impactful actions bolster visibility. 

• Visibility and impact equal credibility—a vital formula for 
engaging with customers. 
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Unlocking Opportunities: The Power of Visibility
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0 x 100 = 0
Visibility   × Skills     =    Opportunities

Visibility   × Quality    =    Opportunities

Visibility   × Price      =    Opportunities

Visibility   × Services   =   Opportunities

Don't let a lack of online visibility delay your progress. Grab the 
moment, take action, and begin today.



The new World University Rankings 2024 methodology (WUR 3.0)
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Source: https://www.timeshighereducation.com/world-university-rankings/new-world-university-rankings-2024-methodology-wur-30
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Global Centre for Lifelong Education, Web Presence – Google Search
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Amazon, Web Presence – Google Search
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Amazon, Web Presence – Google Search
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Source: https://www.google.com/search?q=amazon

https://www.google.com/search?q=amazon


Dr. Manuel Jose Oyson, Web Presence – Google Search
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Key Actions for Maximizing Business Visibility and Impact
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1. Consistency is Key: Maintain a consistent presence across platforms.

2. Professional Website: Craft a polished website that represents your brand.

3. Network Strategically: Dedicate time to meaningful networking.

4. Elevate LinkedIn Presence: Enhance visibility and impact on LinkedIn.

5. Engaging Content: Develop captivating content that resonates.

6. Harness Social Media: Utilize social media for brand building.

7. Expand Social Presence: Cultivate a stronger social media footprint.

8. Track and Measure: Monitor your visibility and impact for informed 
decisions.

24
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Professional Website
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The Benefits of Being Visible 1/2
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• Equal Opportunity for SMEs: Small and medium-sized enterprises 
(SMEs) can compete equally with big brands and reach a wider 
audience, leveraging enhanced visibility.

• Competitive Advantage: Enhanced visibility sets you apart, helping you 
stand out and attract more attention than your competitors.

• Brand Recognition: Improved visibility leads to stronger brand 
recognition, fostering trust and loyalty among your audience.

• Customer Engagement: Higher visibility enables more effective 
engagement, building lasting relationships with customers.

• Market Expansion: Increased visibility opens doors to new markets and 
demographics, expanding growth opportunities.



The Benefits of Being Visible 2/2
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• Revenue Growth: Improved visibility often results in higher customer 
acquisition and retention rates, boosting revenue.

• Strategic Partnerships: Visible businesses are more likely to attract 
collaborations and partnerships with industry peers.

• Attracting Talent: Strong visibility appeals to potential employees, 
aiding talent acquisition and retention.

• Adaptation and Innovation: High visibility encourages innovation to 
meet evolving market demands, ensuring long-term success.

• Trust and Credibility: A visible brand builds trust among stakeholders, 
including customers, investors, and partners.



Strategies to Increase Your Website Traffic
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Source: https://chat.openai.com and https://www.thegcle.com/About
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Increase Your Visibility and Impact on LinkedIn 
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LinkedIn is an 
essential platform for 
businesses to have a 
presence on because 
of the vast number of 
decision-makers you 
can meet, and its 
opportunities for 
increasing visibility 
and impact.

https://www.linkedin.com/
https://kathrynevans.net/linkedin-marketing-strategy/5-goals-to-increase-your-visibility-and-impact-on-linkedin-for-2022/


Use Social Media to Build Your Brand
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Global Centre for Lifelong Education, Presence on LinkedIn
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Source: https://www.linkedin.com
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Global Centre for Executive Education, Presence on LinkedIn
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Amazon, Presence on LinkedIn
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Global Centre for Lifelong Education, Presence on Twitter
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Global Centre for Executive Education, Presence on Twitter
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Amazon, Presence on Twitter
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Research Tools Box (Mind Map)
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Source: https://www.mindmeister.com/39583892/research-tools-by-nader-ale-ebrahim?fullscreen=1#

More info about the 

Research Tools is 

available at: Ale 

Ebrahim, Nader, 

Introduction to the 

Research Tools Mind 

Map (June 14, 2013). 

Research World, Vol. 

10, No. 4, pp. 1-3, 

Available at SSRN: 

https://ssrn.com/abstr

act=2280007

https://www.mindmeister.com/39583892/research-tools-by-nader-ale-ebrahim?fullscreen=1
https://www.mindmeister.com/39583892/research-tools-by-nader-ale-ebrahim?fullscreen=1
https://www.mindmeister.com/39583892/research-tools-by-nader-ale-ebrahim?fullscreen=1
https://ssrn.com/abstract=2280007
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Research Tools Box

Dr. Nader Ale Ebrahim has collected these sporadic tools under one roof in a collection named “Research 

Tool Box”. The toolbox contains over 720 tools so far, classified in 4 main categories: Literature-review, 

Writing a paper, Targeting suitable journals, as well as Enhancing visibility and impact factors.

Source: https://guides.library.illinois.edu/biomedresearch/home

https://guides.library.illinois.edu/biomedresearch/home
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 Boosting the Visibility of the Research 

- Make a Paper ID

Creating your own library, Preparing a paper for online archiving, Understanding your 

rights, Publishers, and copyright, Preprint version vs. publisher's version

https://doi.org/10.6084/m9.figshare.2

2580995.v1
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Boosting the Visibility of the Research 

- Online Repository

Publications repository effect, Article views and downloads, Deposit articles without DOI in 

Zenodo, Deposit articles in SSRN, Deposit articles in other repositories.

https://doi.org/10.6084/m9.figshare.2

2581055.v1
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- Document Publishing

Making all your scholarly outputs available online, Data sharing, Enhancing your profile 
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- Citation Tracking
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