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SCIENTIFIC 
VISIBILITY

F I R O O Z E H D O K H A N I
2 4 . M E H R
1 3 9 7
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WHAT IS VISIBILITY AND 
WHY SHOULD BE PRESENT 

IN THE ONLINE WORLD
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relevance and dissemination personal 
Brand

Cruz-Benito, J., García-Holgado,A., & García-Peñalvo, F. J. (2017). 
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STRATEGIES 
BEFORE, PRINT 

ARTICLE
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https://www.mindmeister.com/39583892/research-tools-by-nader-ale-
ebrahim

RESEARCH TOOLS

• Searching the literature
• Writing a paper
• Targeting suitable journals
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RESEARCH TOOLS:
SEARCHING THE LITERATURE

Find keywords: Google AdWords, Google Trends, 
Springer Realtime, KwMap,Mesh
Develop a new keyword/phrase: Microsoft Adcenter
Lab, keyword density analyser, Free Keyword Tool
Find research materials: Web of Science, Scopus®, 
ProQuest, Research Papers in Economics, Munich 
Personal RePEc Archive (MPRA)
Evaluate a paper: Publish or Perish, Readermete, 
Microsoft Academic Research, Altmetrics
Access databases: Social Science Research Network, 
Refdoc, iSEEK Education, Database of Electrical 
Engineering & Computer Science
Compare resources: Top 30 Web Tools to Search, 100 
Useful Tips and Tools to Research the Deep Web
Search visually: Kartoo, Redz
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RESEARCH TOOLS: 
WRITING A PAPER

Write and edit: Ginger, Spell Checker, Plagiarisma, 
Springer Exemplar
Analyse and summarise texts: Smmry, Tools 4 Noobs, 
Free Summarizer
Search desktop: DtSearch, Copernic Desktop Search
Write collaboratively: Google Drive, Adobe acrobat 
professional
Synthesise and visualise information: MindMeister, 
MindMaple, Text2mindmap
Manage bibliographic data: Mendeley, EndNote, 
Zotero
Build and share article collections: Bibliogo, 
Detect and avoid plagiarism: Viper, The Plagiarism 
Checker, Turnitin, Paper Rater
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RESEARCH TOOLS:
TARGETING SUITABLE 

JOURNALS
Identify potential journals: Elsevier journal finder, 
JANE (from The Biosemantics Group), Springer
journal advisor, PubMed
Detect relevant journals: Google Alerts, My Citation 
Alerts (from Web of Knowledge)
Evaluate journal quality (impact factor and journal 
ranking): Journal Citation Report (Thomson
Reuters), SJR (Scimago Lab), Eigenfactor® 
(University of Washington)
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STRATEGIES, 
AFTER PRINT 

ARTICLE
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1. Institutional repository 

2. Enhancing Visibility and Impact 
(a) Create an online CV: ResearcherID, Publications 

List, ORCID, Google Scholar My Citations, A visual 
resume 

(b) Share bookmarks: Diigo, Delicious, BibSonomy, 
ScienceWISE

(c) Publish and share information: Scribd, Docstoc®, 
figshare, Udemy

(d) Network with other researchers: ResearchGate, 
Academia, LinkedIn 
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(a) Create an online repository: CiteuLike, Getcited, 
Social Science Open Access Repository, arXiv, HAL 



WHO’S  TALKING 
ABOUT

YOUR RESEARCH?
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ALTMETRICS
Alternative Metrics

ALTMETRIC WAS FOUNDED IN 2011 AND HAS MADE 
IT A MISSION TO TRACK AND ANALYZE THE ONLINE 

ACTIVITY AROUND SCHOLARLY LITERATURE. 
ALTMETRIC COLLATES WHAT PEOPLE ARE SAYING 

ABOUT PUBLISHED RESEARCH IN THE

MEDIA, PUBLIC POLICY DOCUMENTS, 
SOCIAL NETWORKS, BLOGS, AND OTHER 

ONLINE SPACES
Find out more at altmetric.com

13



Stacy Konkiel, Director of Research Relations. stacy@altmetric.com. 14



1. A research output
2. Mentioned in a source we track
3. Persistent identifier

DOI 19,613,431  PubMed 7,327,522 URI 3,835,795
ISBN 1,309,996  Handle988,595 ADS bibcode 986,648
ArXiv 799,627    Harvard Library Open Metadata 784,938
HOLLIS 784,906  SSRN 111,714
National Clinical Trial ID 45,062 RePEc 24,483     URN 19,587
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SOURCES  ALTMETRIC TRACK

1) Policy documents
  2) Mainstream media   ( News 
more than 2500 )
  3) Blogs ( 11,000 academic and 
non-academic blogs).
4) Online reference managers ( 

Mendeley , CiteULike)
5) Post-publication peer-review 

forums   ( pubpeer , publons)
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7) Other online sources
 Wikipedia
 Sites running Stack 

Exchange
 (Q&A)
 Reviews on F1000
 YouTube
 Open Syllabus
 Patents
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OUTPUT-LEVEL 
SCORE BASED ON:

1. VOLUME    
2 . SOURCES     
3 . AUTHORS
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THE COLOR OF THE DONUT

https://www.altmetric.com/about-our-data/the-donut-and-score/
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HOW IT’S CALCULATED

https://help.altmetric.com/support/solutions/articles/6000060969‐how‐is‐the‐altmetric‐score‐calculated‐
24
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T H I N G S  E V E RY  
R E S E A RCH E R  N E E D S  

TO  K N OW  A B O U T  
A LT M E T R I C
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1. ALTMETRICS AREN’T JUST 
A NUMBER

Cat Williams, COO, and Josh Clark. 2019 27



28



2. ALTMETRICS ARE NOT 
REPLACEMENT
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3. ALTMETRICS ARE MUCH  
MORE IMMEDIATE
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4. ALTMETRICS AREN’T JUST 
FOR JOURNAL ARTICLES
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5. YOU CAN USE ALTMETRICS 
TO SEE WHO IS TALKING 

ABOUT YOUR WORK
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6. ALTMETRICS CAN HELP 
YOU TRACK THE INFLUENCE 

OF YOUR WORK

34



7. ALTMETRICS CAN BE USED 
TO BOOST YOUR CHANCES
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https://www.altmetric.com/explorer/highlights?show_details=60
733304



8. ALTMETRICS CAN HELP 
SHAPE YOUR DISSEMINATION 

STRATEGY
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9. ALTMETRICS CAN HELP 
YOU CHOOSE WHERE TO 

PUBLISH
• Identify journals with the most reach

• Find journals that can help you promote your work

• Learn which journals are read by your audience
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10. YOU CAN FIND 
ALTMETRICS EASILY

39https://www.altmetric.com/



11. ALTMETRICS TRACKS RESEARCH 
BEFORE IT’S TECHNICALLY 

PUBLISHED VIA CLINICAL TRIAL 
RECORDS
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https://www.altmetric.com/details/4740571



ADVANTAGES
& 

LIMITATIONS
• Altmetrics are (near) instant

By virtue of being sourced from the Web and not from journals and books, it’s possible to monitor and collate 
mentions of work online as soon as it’s published. Many types of altmetrics are updated on a daily basis.

• Altmetrics can uncover more diverse attention than citation-based metrics

Altmetrics can complement citations in that they help you to understand the many ‘flavours’ of attention and 
impact research can have.

• Altmetrics apply to more than journal articles and books

Researchers are sharing their data, software, presentations, and other scholarly outputs online more than ever 
before. That means we can track their use on the Web as easily as we can for articles and books.

• Free tools

Altmetric offer a range of free tools for researchers and institutions to help them get started(Bookmarklet,
Institutional Repository badges, Explorer for Academic Librarians individual Researchers and API for research)
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ADVANTAGES
& 

LIMITATIONS

• Altmetrics don’t tell the whole story
altmetrics are a complement to, not a replacement for, things like informed peer review and citation-based metrics. Think of altmetrics as 
just one tool of many you’ve got in your toolbox for understanding the many types of attention that research receives.

• Like with any metric, there’s a potential for gaming
Anyone with enough time on their hands can artificially inflate the altmetrics for their research. That’s why altmetrics providers 
like Altmetric, PLOS and SSRN have measures in place to identify and correct for gaming. Don’t forget to look at the underlying 
qualitative data to see who has been talking about the research, and what they’ve been saying.

• Reliability tracking
Altmetrics tracking stable identifires which are not always stable.

• Altmetrics are relatively new, more research into their use is needed
Though we’re learning a lot about how often research is shared online, we don’t yet know a lot about why it happens–more research is 
needed. Until we know more, use and interpret altmetrics carefully.
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http://blogs.nottingham.ac.uk/librarymatters/2018/08/13/what-does-the-research-support-team-really-do/research-lifecycle/
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A LT M E T R I C S  F O R  
C A R E E R  P RO G R E S S I O N :  

H OW  TO  A P P LY  YO U R  
N E W  E X P E R T I S E !

https://www.altmetric.com › events › altmetrics-for-career-progression-how to 
apply your new expertise!
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 OPEN PRINCIPLE

• Broad dissemination of research
• Taxpayers and member of the public can access literature
• Influence policymakers
• Higher citation rates
• Practitioners can apply your findings
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 GOOGLE SCHOLAR PROFILE
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 ORCID, RESEARCH ID
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HTTPS://BMCPEDIATR.BIOMEDCENTRAL.
COM/ARTICLES/10.1186/1471-2431-11-111
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 KUDOS
Open up your research so new audiences can find 

and understand it.
Track the most effective networks for getting your 

work read, discussed and cited.
Learn where to focus your efforts to make best 

use of your time.
Improve the metrics by which you are evaluated.

Claim, Explain and Share your research for 
free via kudos

https://www.growkudos.com
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 ENGAGEMENT ACTIVITY

 Share your research
 Contribute to a subject – specific blog 

in your discipline
 Set up your own blog to share and 

discuss your research
 The conversation
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 U S I N G  A LT M E T R I C S  I N  
C V
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H OW  T R E N D S  I N  
A LT M E T R I C A N D  

D I M E N S I O N S DATA  C A N  
B E  U S E D  TO  BU I L D  

R E S E A RC H  N A R R AT I V E S

https://www.altmetric.com/blog/plastic-pollution-biodegradation-and-the-greater-
wax-moth/
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Founf in Dimensions



http://wiki.interact-eu.net/pages/viewpage.action?pageId=23756928
(Evalsed)
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