
Rewards Card (front)



Rewards card (back)

You thrown out a 
gift-campaign and 

gave out free 
coupons to new 

customers.

Get 150 new 
customers 
and 200$.

You thrown out a 
gift-campaign and 

gave out free 
coupons to new 

customers.

Get 150 new 
customers 
and 200$.

You thrown out a 
gift-campaign and 

gave out free 
coupons to new 

customers.

Get 150 new 
customers 
and 200$.

You thrown out a 
gift-campaign and 

gave out free 
coupons to new 

customers.

Get 150 new 
customers 
and 200$.

Your new employee 
completed extra 
marketing course 
and brought you 
new customers.

Get 200 new 
customers 
and 250$.

Your new employee 
completed extra 
marketing course 
and brought you 
new customers.

Get 200 new 
customers 
and 250$.

Your new employee 
completed extra 
marketing course 
and brought you 
new customers.

Get 200 new 
customers 
and 250$.

Your new employee 
completed extra 
marketing course 
and brought you 
new customers.

Get 200 new 
customers 
and 250$.



Rewards card (back)

Your viral 
marketing trial 

video campaign 
worked out well 

and spread fast on 
the Internet. It got 1 
mil. views in 1 week

Get 500 new 
customers 
and 600$.

You’ve participated 
in affiliate program 
with a big industry 

player. That 
company spread the 

word about your 
business.

Get 500 new 
customers and 

600$.

You decided to 
test the traditional 

advertising and 
spread flyers 

locally.

Get 250 new 
customers 
and 300$.

Your viral 
marketing trial 

video campaign 
worked out well 

and spread fast on 
the Internet. It got 1 
mil. views in 1 week

Get 500 new 
customers 
and 600$.

You’ve participated 
in affiliate program 
with a big industry 

player. That 
company spread the 

word about your 
business.

Get 500 new 
customers and 

600$.

You decided to 
test the traditional 

advertising and 
spread flyers 

locally.

Get 250 new 
customers 
and 300$.

You decided to 
test the traditional 

advertising and 
spread flyers 

locally.

Get 250 new 
customers 
and 300$.

You decided to 
test the traditional 

advertising and 
spread flyers 

locally.

Get 250 new 
customers 
and 300$.



Problem & solutions cards (front)



p1 back

Your video ad was 
shown in the 

videos on 
channels, which 

promoted racism.

Loose 500 
customers 
and $400

Your new 
employee made a 

mistake and 
customers lost 

bonuses on their 
accounts.

Loose 300 
customers 
and 350$.

The company you 
have recently 

became partners 
with was exposed 
in child labor. Your 
customers found it 

out.

Loose 400 
customers 
and 500$.

Your new employee 
decided that spam 
is a good idea and 

bombarded 
customers with 

emails.

Loose 200 
customers and 

250$.

Your new 
employee made a 

mistake and 
customers lost 

bonuses on their 
accounts.

Loose 300 
customers 
and 350$.

Your new 
employee made a 

mistake and 
customers lost 

bonuses on their 
accounts.

Loose 300 
customers 
and 350$.

Your video ad was 
shown in the 

videos on 
channels, which 

promoted racism.

Loose 500 
customers.
and $400

The company you 
have recently 

became partners 
with was exposed 
in child labor. Your 
customers found it 

out.

Loose 400 
customers 
and 500$.

Your new employee 
decided that spam 
is a good idea and 

bombarded 
customers with 

emails.

Loose 200 
customers and 

250$.

Your new employee 
decided that spam 
is a good idea and 

bombarded 
customers with 

emails.

Loose 200 
customers and 

250$.



p2 back

New competitor has 
entered the market 
successfully & took 

some portion of 
your customers.

Loose 200 
customers and 

350$.

The market crisis 
broke out and your 

product prices 
became too high for 

some customers.

Loose 250 
customers and 

400$.

Your data security 
system incurred a 
problem & nobody 
noticed. The private 
data of customers 
was stolen by your 

competitor. 

Loose 150 
customers and 

250$.

Your new employee 
decided that spam 
is a good idea and 

bombarded 
customers with 

emails.

Loose 200 
customers and 

250$.

The market crisis 
broke out and your 

product prices 
became too high for 

some customers.

Loose 250 
customers and 

400$.

The market crisis 
broke out and your 

product prices 
became too high for 

some customers.

Loose 250 
customers and 

400$.

New competitor has 
entered the market 
successfully & took 

some portion of 
your customers.

Loose 200 
customers and 

350$.

New competitor has 
entered the market 
successfully & took 

some portion of 
your customers.

Loose 200 
customers and 

350$.

New competitor has 
entered the market 
successfully & took 

some portion of 
your customers.

Loose 200 
customers and 

350$.

New competitor has 
entered the market 
successfully & took 

some portion of 
your customers.

Loose 200 
customers and 

350$.



p3 back

Your data security 
system incurred a 
problem & nobody 
noticed. The private 
data of customers 
was stolen by your 

competitor. 

Loose 150 
customers and 

250$.

Your data security 
system incurred a 
problem & nobody 
noticed. The private 
data of customers 
was stolen by your 

competitor. 

Loose 150 
customers and 

250$.

Your data security 
system incurred a 
problem & nobody 
noticed. The private 
data of customers 
was stolen by your 

competitor. 

Loose 150 
customers and 

250$.

Your data security 
system incurred a 
problem & nobody 
noticed. The private 
data of customers 
was stolen by your 

competitor. 

Loose 150 
customers and 

250$.



A1 back

Send an apology 
email to all 

customers with 
offering some 
gifts/coupons. 

Retrieve 100 
customers 

(150/200/250 or all if 
specialty in email)

Value: $100

Send an apology 
email to all 

customers with 
offering some 
gifts/coupons. 

Retrieve 100 
customers 

(150/200/250 or all if 
specialty in email)

Value: $100

Send an apology 
email to all 

customers with 
offering some 
gifts/coupons. 

Retrieve 100 
customers 

(150/200/250 or all if 
specialty in email)

Value: $100

Write an apology 
article on your 
website and 

optimize it with 
relevant keywords.

Retrieve 100 
customers 

(200/300/400 or all if 
specialty in seo/content)

Value: $150

Write an apology 
article on your 
website and 

optimize it with 
relevant keywords.

Retrieve 100 
customers 

(200/300/400 or all if 
specialty in seo/content)

Value: $150

Launch display and 
search advertising 

campaigns, 
promoting your 

company in a good 
light.

Retrieve 100 
customers 

(250/300/350 or all if 
specialty in sem/display)

Value: $200

Buy customer 
reviews on some 
small websites.

Retrieve 100 
customers

Value: $100

Buy customer 
reviews on some 
small websites.

Retrieve 100 
customers

Value: $100

Launch display and 
search advertising 

campaigns, 
promoting your 

company in a good 
light.

Retrieve 100 
customers 

(250/300/350 or all if 
specialty in sem/display)

Value: $200



A2 back

Ask an influencer in 
social networks to 

promote you.

Retrieve 50 
customers 

(200/250/250 or all if 
specialty in social)

Value: $200

Buy customer 
reviews on some 
small websites.

Retrieve 100 
customers

Value: $100

Buy customer 
reviews on some 
small websites.

Retrieve 100 
customers

Value: $100

Release a new 
product 

feat./improvement 
that many 
customers 

demanded before.

Retrieve 200 
customers 

(200/300/500 or all if 
specialty in product dev.)

Value: $300

Ask an influencer in 
social networks to 

promote you.

Retrieve 50 
customers 

(200/250/250 or all if 
specialty in social)

Value: $200

Release a new 
product 

feat./improvement 
that many 
customers 

demanded before.

Retrieve 200 
customers 

(200/300/500 or all if 
specialty in product dev.)

Value: $300

Throw a free 
promotional event at 

the local park for your 
customers. Meet 

them & give some 
apology speeches. 

Retrieve 100 
customers 

(150/250/350 or all if 
specialty in PR.)

Value: $250

Throw a free 
promotional event at 

the local park for your 
customers. Meet 

them & give some 
apology speeches. 

Retrieve 100 
customers 

(150/250/350 or all if 
specialty in PR.)

Value: $250



Characters cards (front)

Display Ad 
Expert

Email 
Marketing Guru

Product 
Developer

Search Engine 
Optimizer

PR Specialist

Content 
Marketing Pro 

Search Engine 
Marketer

Social Media 
Marketer



Characters cards (back)

Pitching, not 
preaching.

‘Keywords’ 
is his key word. 

Loves his product 
more than his wife. 

Knows that no 
matter how good it 

is, it can still be 
better. 

Has explored the 
depth of 

personalizing 
emails on different 
topics. Hates spam 
and accepts only 

quality content that 
can delight any 

eyes.

Knows all about 
types of ads 

(banners, 
popunders, native), 

as well as about 
traffic stats and ad 

campaigns 
optimization. 

SMMuman.
Not a simple 

human.

A very nice guy. 
Reading and writing. 

Do not disturb. 


