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Fact: Researchers are using social media
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Q2 - How often do you use each of the following scholarly collaboration networks?
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Fact: Social media is a path to engagement
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Fact: Social media is a path to engagement
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Fact: Twitter users get more attention for their research

"Papers from Twitter users are 33 % more
tweeted than documents of non-Twitter
users... the increase of [Twitter] followers
produces 30% more tweets."

Ortega]L. (2016). To be or not to be on Twitter, and its
relationship with the tweeting and citation of research papers.
q Scientometrics, 109(2). https://doi.org/10.1007/s11192-016-2113-0



