
Getting to Know your Digital Library Website Questionnaire 
 
Digital library managers need to understand their own digital library environment in order to use 
analytics software to its full potential.  If you do not understand how your platform provides 
access to digital and digitized resources, it will be difficult to effectively track use of those 
resources and meet your assessment goals.  In other words, you need to know exactly what on 
your website you want to track before you use an analytics tool.  
 
The questions from this activity are sourced from the DLF Assessment Interest Group’s (DLF 
AIG) Web Analytics Working Group 2015 white paper, “Best Practices for Google Analytics in 
Digital Libraries”, section II, Google Analytics prerequisites.  Contact Molly Bragg 
(molly.bragg@duke.edu) with feedback and questions.  
 
 
Questionnaire 
 
Answer the following questions to the best of your ability by exploring your digital library 
website, talking with colleagues, your vendor and/or searching the Internet. 
 
 

1. What platform, Content Management System (CMS) or Digital Asset Management 
System (DAMS) does your institution use to provide access to metadata and digital 
library resources? 

 
 

a. Does this platform offer specific training or best practices for using Google 
Analytics (or other analytics tools)? 

 
i. If yes, where and how?  

 
 
 

2. Consider how your platform structures URLs to resources.  What are the characteristics 
of each URL and it’s representation of digital assets?   For example, here is a URL on 
Duke Digital Collections: http://library.duke.edu/digitalcollections/eaa_CK0047/. The 
information after /digitalcollections/ represents the collection ID (eaa) and the item 
(CK0047) separated by an underscore.  

 
a. Are the URLS on your site consistently structured? Yes / No 

 
b. Does the platform link to metadata separately from digital objects?      Yes / No 
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c. How does it handle compound and/or multi-page objects as opposed to single 
image objects?  

 
 

 
d. Are objects, object components, collections, and/or other defining structural 

elements easily identifiable based on URLs? For example, Duke uses collection 
IDs in digital collection URLs (see URL example in question 2 above).  

 
 
 
 

e. Does the platform use session IDs or embed search terms in the URLs as users 
browse the library?  If so, what is included in the URL and what does it signify? 

 
 
 
 

f. Does your website provide access to more than one item or component of an 
item on a single URL?  In other words, do digital library pages include tabs or 
anchor links (links that point to different parts of a webpage) as navigational 
aids?  For example, this is a URL for digital objects embedded in a finding aid 
from the Smithsonian institution.  The finding aid is here: 
http://sova.si.edu/details/AAA.acagall?q=*&s=0&n=10&f=Digital_Assets_Availabl
e%3Atrue&i=0 and an example of digital objects is here: 
http://edan.si.edu/slideshow/slideshowViewer.htm?damspath=/CollectionsOnline/
acagall/Box_0001/Folder_002/ Note that when you click from digitized item to 
digitized item, the URL does not change.    

 
 

i. If yes, you may want to track the use of navigational features.  Consult 
with your Google Analytics administrator about setting up event tracking.  

 
 

3. What kind of website interactions do you want to track?  
 

a. Do you want to track when an end user loads a page?  Yes / No 
b. Do you want to track downloads? Yes / No 
c. Do you want to track when users click on specific parts of a web page (tabs, 

enlarge links, or other)? Yes / No 
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For each yes answer above, think precisely about what behavior you want to track and 
work with your institution’s analytics account administrator to set up event or other 
custom tracking.  
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