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To be used alongside the Customer Interaction Cards, to help participants design
new customer journeys.

Developed for the feasibility study on “Business as Unusual: Designing products
with consumers in the loop” as part of the RECODE Network, an EPSRC-ESRC fund-
ed Network in Consumer Goods, Big Data and Re-Distributed Manufacturing.

Step 1. Story
The Product oawithere..
= el BUSINESS AS UNUSUAL
The Short Story Write the title of your scenario here:
In each box below put a single post-it note summarising your ideas for consumer

When selecti
of
thre

engag cye ing words or drawings).
T DESIGN PURCHASE E
The Product Life Cycle in 2030

DESIGN wihere? when? How? who? PURCHASE where? when? How? who? USE where? when? How? who? DISPOSE where? when? How? who?
ey el

Step 2. Map

BUSINESS AS UNUSUAL :
‘ertethe title of your scenario here: ‘ ‘ : » P re_ P u rc h a Se

Purchase

Step 3. Plan

uuuuuuuuuuuuuuuuuuuuuuuuuuuuuu

What barriers are preventing your vision from happening now? What are the
would be most useful? What research needs to be conducted? This could include really tricky problems and stumbling blocks? What needs to be explored and
anything such as technologies, design tools, systems, education, politics, etc understood further? This can include policies, culture, behaviours, etc.

The Ideas... Fil these boxes with ideas.

BUSINESS AS UNUSUAL

ENABLERS for your vision of the future

What do you need to realise your vision? What things can be employed that
would be most useful? What research needs to be conducted? This could include
anything such as technologies, design tools, systems, education, politics, etc.

The Blg Ones in each box put a post-it with your biggest and best.

oooooooooooooooooo

The ldeas... Fill these boxes with ideas.

oooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo

BUSINESS AS UNUSUAL

BARRIERS to your vision of the future

What barriers are preventing your vision from happening now? What are the
really tricky problems and stumbling blocks? What needs to be explored and
understood further? This can include policies, culture, behaviours, etc.

The Blg Ones in each box put a post-it with your biggest and scariest.

oooooooooooooooooo

The Ildeas... Fill these boxes with ideas.

oooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo
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The Product Life Cycle in 2030

gThe ldeas... Fill these boxes with ideas.



BUSINESS AS UNUSUAL

Write the title of your scenario here:

Pre-Purchase

Disposal Definition

The Consumer Maintenance Specification

Interaction Map

Use the card deck to stick interventions

onto the map across the life cycle stages
and build a picture of the customer Su bscription
journey for your product and scenario. Services

Post-Purchase
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Product Usage Manufacture
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Packaging el PR
".. Control |
Delivery Management / Advertising
Influence/"
. Sales Staff Product Reviews
P LITC h ase Promotions & - | Word of Mouth

Incentives -~ (includes Social Media)

Point of Sale Stdre



