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Appendix 7: Coding Tables
Professional Organisations

	Topic
	Sub-Themes
	Key themes
	Quotes

	Affordable

Nutritious

Quality diet

Social engagement

Participation

Sustainable diet

Accessible

Available

Awareness

Food waste

Fresh local produce

Organic

Better food
	Ambiguous rationale of Sustainable Food Consumption (SFC) definition

Vague definition
	Lack of consensus in Sustainable Food Consumption definition (SFC)
	‘the ability of people to access an affordable, quality, nutritious and quality diet… and also the importance for the social engagement and participation’(P.2.,L38)

‘one of our roles in the city is to manage the waste of the city and we would appreciate that food waste is a massive part of the food stream but  erm... a part that could be recycled and reused in some respects and at the moment we are collecting food waste from our householders and we’re composting it’.     (P.4.,L17)

‘It’s also about growing a home industry here because we are a food producing region and a lot of our food is exported, raising the awareness amongst the consumer that, you know, some of the best food for you is seasonal, local stuff that’s produced locally.  So through that network, that Belfast Food Network, that’s a big thrust of the whole campaign’ (P.4.,L36)
  
…, we use a very loose terminology for sustainable food because…, as you know there isn’t actually a proper definition as yet…’ (P1:L11)

‘We provide fresh, local, seasonal produce. We try to keep it as low-level as humanly possible, because it means that everyone can understand it. Everyone can sort of grasp the concept that if you are buying meat from your local butcher…, from a farm down the road, that makes much more sense than eating beef that’s been shipped in from Argentina. You know, stuff like that. So it breaks down what could be difficult messaging into quite simple steps. Erm, and it’s, eh, we do say organic where we can but we don’t actively promote organic because…, erm, partly because a) it still is genuinely more expensive in some places which means that it’s not accessible to all. And we are trying to get better food available for all to be honest’.
 (P1:L14)
‘So those are a few things, we also buy Fair Trade tea, coffee, and sugar in the Council.  We’ve had a Fair Trade policy, which we’ve had for over a decade.  We’re also a recognised Fair Trade City so we’ve been acknowledged by the Fair Trade Foundation for that, both in UK and in Ireland.  We’ve an active Fair Trade Volunteer Committee but erm…that is growing so that’s another sort of ethical food consumption but it’s in there as part of the whole big mix because of the environmental benefits from it.’ (P.4:L53)


	‘Widespread misunderstanding of sustainability’

Uncertain

Sustainable fish campaign

Supporting food intiatives

Setting examples in fish sustainability 

Consumers awareness of local and exported foods

Increasing awareness

Lack of governmental support in policies

Misconception of terms from the  government

Government’s implemented programmes

No connection between food waste and food poverty


	Programmes implementation 

Policies and procedures towards SFC

Funding food sustainability campaigns
and programmes

Engagement in programmes


	Current status of the understanding and implementation of SFC in the UK and Ireland
	‘I always feel there is a widespread misunderstanding about sustainability and people think‘  “Oh yeah that’s just green stuff, that’s just environment stuff”’ (P.3.,L.20)

‘we have recently funded the Belfast Food Network which is doing a lot of that work across the city so we contributed on an annual basis, I know that it’s only the first year of it, it’s work but it’s actually progressing this whole message about seasonal, local, organic food benefits, it’s to your health, benefits too in terms of reducing the climate footprint of the or the carbon footprint of food and reducing climate change impacts.  It’s also about growing a home industry here because we are a food producing region and a lot of our food is exported, raising the awareness amongst the consumer that, you know, some of the best food for you is seasonal, local stuff that’s produced locally’. (P.4.,L31)

‘I’ve promoted the sustainable fish campaign which is about encouraging the public and the private sector to buy only fish from sustainable sources so that’s the marine stewardship council certified fish…’(P.4.,L42)

‘…sustainable fish and that’s been quite successful amongst the restaurateurs, especially the seafood restaurants and that’s a big part of what we can do globally to impact sustainable food consumption and production globally’. (P.4.,L49)

‘…most people are first or second generations away from farms that they do know that most of our food is produced locally and a lot of it is exported and you know, if you go to the local market you probably are getting potatoes from Comber, for example,…’ (P.4.,L.130)

‘companies like LIDL you see them actively advertising the local farmer who has produced the bacon or the eggs or the meat, you know they definitely get the home marketing angle there and how people want to buy more local food…’(P.4.,L134)

‘So, I think, you know there is increasing awareness, whether they are concerned or not, people are more concerned about the price of food than where it’s from unfortunately, you know so, if the food is cheap or relatively cheap they’ll buy it, they’ll not look at where it’s coming from’. ( P.4.,L.145)

‘I think we are failing, in that we do not have a national food strategy, neither in the South or in Northern Ireland and I think it’s hugely important we do have a food strategy that is perhaps led by one department but it needs developed by a number of government departments and it needs to identify where food is linked with different policy concerns so obviously it’s linked to health, its linked to income advocacy, you know it’s related to agro-business, erm… so many different policy concerns are connected to this’. (P.2.,L106)

‘We don’t have sustainable food mentioned in any of the procurement documents across the hospitals…, schools…, care homes…, none of the universities will even take on a sustainable fish pledge…’ (P1.,L45)

‘Food NI are great as far as they go. But I don’t think that they have a particularly good grasp of sustainable food to be honest. They tend to promote anyone who is producing in Northern Ireland as long as they pay to become members. They certainly don’t understand the scope of what sustainable food is and the areas that it encompasses’. (P.1.,L50)

Belfast City Council for some reason, I don’t know the timeline, I am just surmising, but they created a document called…, “Growing for all” or something like that. It’s …they’re community gardening strategy… The local communities aren’t tied into the project because they didn’t say we want this. (P.1.,L.82,90)

‘There is no relationship whatsoever between waste food and poverty. This is a nice, neat governmental thing to say “Oh isn’t it brilliant, we are sorting this out”. But they are not sorting it out, they are handing it to the charities and to the third sector to deal with. Poverty in the West is an issue that should be addressed systemically, seriously and properly… If it becomes the long-term solution we are basically legitimising poverty…, at a national level and that is not…, I am sorry, it’s just not on’ (P.1.,L.226,240)


	Community schemes

Support for school schemes 

Public relations

Billboards

Leaflets

Magazines

Vehicles

Website 

National campaign days

Community initiatives

Facts

Signpost

Labelling policies
Clear messaging

Pioneers

Social media

Open Farm Weekends

Members Newsletters

	Identify suitable tools for communicating with consumers on SFC

Identify messages to consumers on SFC

Advertising and marketing tools

Visual tools

Positive and negative communication tools

	Communication tools and messages  enabled for consumers  for the understanding of SFC
	‘Activities in different schools, we support them to address food needs…we support community initiatives, school initiatives, things like community gardens, breakfast clubs, nutritional education programmes’. (P.2.,L.14)

‘what we’ve been trying to do is grow the whole community gardens which are spaces where the community can come collectively and grow food and use it and cook it, I think there’s about nine or ten community gardens at the moment’. (P.4.,L.206)

‘definitely on the food waste, our vans and our bin lorries are heavily branded with you know, with food waste …so we use the bin lorries to communicate the messages and other sort of media like we have a city matters magazine’… website of course and we have recycling week we have reduce your rubbish week, we have all sorts of ongoing campaigns to reduce waste generally and food is a big part of that now as well. (P.4.,L236, 243)

‘Community gardens are a method of encouraging more knowledge and understanding and awareness’. (P.,L219)

‘…there’s usually a message on it, for example we generate ten football pitches worth of food waste per week…’ (P.4.,L237)

‘We would kind of raise this issue as a policy issue and call for the need for clear labelling…’(P.2.,186)

‘Everyone can sort of grasp the concept that if you are buying meat from your local butcher…, from a farm down the road, that makes much more sense than eating beef that’s been shipped in from Argentina’. (P1.,L.16)

‘…there are a lot of very good forward-thinking pioneers… Right, these guys are like food heroes here. These are guys that take sustainability seriously’. (P.1.,L66,74)

‘I will show you our delightful Twitter feed and Facebook page… I try to do a nice mix of local global stuff, so you got loads of all the local events and local stories and things so people feel that it’s attached to home. But then I try to throw in the big global debates to make people understand that we are all just a part of a big massive system and that it’s all part of something else…’ (P1.,L.130,144)

‘Open Farm Weekend is a…, it’s a UK-wide, it might even be UK and Ireland wide, and it’s, farms basically sign up and then they get promoted through the site and any member of the public can go on their designated days. And you get shown around and you get shown how the farm works. And you get to actually meet the farmers, and children get to understand how the food system works, like how their burger actually gets to their plate and where the chickens, what chickens do and all that kind of stuff’. (P.1., L159)
‘…we try to keep it light, nice, easy, accessible, quite upbeat to be honest. I’m in the process of…, I’ve been trying to get our first newsletter out to our members…’(P1.,L370)








	Health regulators

Housing executives

Food poverty group

‘there’s a better organised system of raising awareness’

Working groups

‘getting the work done’

Food initiative partnership programs

Bodies/organisations overlap
	Partnering with like-minded bodies 

Successful partnership

Sharing of tasks and information

Advantages and disadvantages

	Partnership among professional organisations
	‘we work with some other public sector bodies,…such as health regulators…housing executives’. (P.3.L.14)

‘For example in the food poverty group there’s about twenty different organisations around the table, prior to that they didn’t meet like that so this has had the impact of a much bigger body merging and people are sharing more information, more people are turning up to events as a result, there’s a lot more collaboration, there’s a better organised system of raising awareness erm… so, that is really our key vehicle to get that message out there’. (P4.,L261)

‘There’s a lot of health professionals on the committee, there’s community dieticians, community nutritionists, community, not nursing staff, but community support staff who deal with vulnerable people’. (P.4.,L296)

‘…in terms of lobbying, getting the work done and getting, you know, raising awareness, you have to do, you need as many people as possible working on it’. (P.4.,L335)
‘...we need champions from different sectors to be talking together’.    ( P.2.,L.119)

‘Partnership would be core to everything we do in terms of where we get our funding from, in terms of our work at local level we would very much support partnership approach’. (P.2.,L152)

‘…we would say that the work we are doing is a model of good practice, that we have a community food initiative programme that we are managing, its funded by Safe Food erm…and its having a positive impact at a local level. So we support 10 projects, North and South’. (P.2.,L168)

‘Slow Food gives us a big international framework within which to work. And the ideology of the Belfast Food Network and Slow Food is symbiotic; they are exactly the same essentially. And I don’t have the time to write up a framework. And Slow Food is already there. So I am developing a sort of fledgling artisan producers’ Slow Food group in Belfast, which is interesting’. (P.1.,L98)
     
‘so we worked very strongly with Advice NI to get all the work done and stuff and they found us a researcher and stuff to find out all this things, which is great’. (P.1.,L317)


	Lack of consumers responsibility

Lack of consumers enthusiasm

Massive forces from government 

Policy disconnect

Behaviour change messages

Attitude messages

Value messages

Emotional issues

Policy disconnect & Agreeable policies

Bureaucracy

‘talking shop’

Progressive joint up meetings 

Agreeable policies

Unclear messages

Connection between social welfare and affordability of healthy diet

Lack of equality
Funding
Consumers change for wants and needs

Low wages and food poverty disconnect

Northern Ireland cultural differences

Stronger relationships with advisory groups
	Problems incurred when implementing SFC messages to consumers

Political and social limitations  




	Challenges faced when providing SFC messages and the development needed
	‘So people are ultimately pretty selfish erm…and although they say the environment is very important the surveys tend to suggest that they are not prepared to do very much about it. They don’t mind doing things like recycling, yeah, because that is pretty easy. Or back in the day, they were happy enough to buy unleaded petrol instead of leaded petrol because it’s easy to do that. Things that are easy to do don’t cause them much grief; on the whole people will do that. So you got to try and find solutions that people can undertake that doesn’t cause them too much grief. And you know, food is a good case and point, but you know…, the forces that are working against sustainable food are massive, they are massive. ‘(P.3.,L68)

Researcher: ‘And yet the government can’t see how the health, you know, of people is changing with time…’
Participant: ‘No, I think they do see that its changing…they are not prepared to bring in more regulation with food. And you know, that is exactly the problem…’(P.3.,91)

‘It’s just knowing what messages will work to change the behaviour, you know, it’s the same with recycling although people will know it, do they actually act on the information, you know and it’s really only money very often that makes you act on the information, you know or it’s another driver when you know something’s bad for you, why do you still continue to do it erm… but food is such a contentious issue, it’s emotional issue, there’s so much tied up with it you know.’ (P.4.,L.274)

‘…I know price is the big issue probably in Belfast when you consider how many people are in poverty and can’t afford the extra bit for their food, especially if the organic and seasonal stuff is dearer’.(P.4.,L291)

‘well I quietly sit at the food poverty meeting, thinking, if the twenty people around the table, if you took even a tenth of their salary and put it into a pot and give to people to buy food who are poor, you know, instead of the ‘talking shop’ that is going on, you know some real action on the ground and that’s why people in the advice centres are so helpful because they know exactly what’s happening…’ (P.4.,L.330)

‘The council holds joint meeting with other like-minded organisation to set up programmes that can help support and reduce this food poverty issue’. (P.4., L.362)

‘we really need a greater co-ordination at policy level as to how we can be a sustainable food system and I think we have an opportunity here in Ireland as an Island that we look at food from an Island perspective and ensure we are secure food island’. (P.2.,L.112)

‘Every single one of them is church-based; there is very little discussion between them. I don’t know whether if’s has to do with our past, or whatever, I can’t quite get to the bottom of it. And yet, some of the (inaudible) goals is to eradicate food poverty within five years, and yet they are unwilling to speak to each other and stuff so yeah, usual kind of community sector stuff’ (P1.,L.322)

‘We need to ensure that everybody in our society especially the most vulnerable can achieve a healthy diet and that the healthier choice is the easier choice, that the sustainable choice is the easier choice and that takes policy change because at the moment we don’t have that food system, our food environment is not health inducing is not good for the environment’. (P.2.,L.125)

‘there needs to be social and poverty impact assessments done on different policies’.(P.2.,L.133)

‘I suppose it’s the clarity of message…’ (P.2.,L222)
‘…the big one is that if the health experts are setting out the basic diet that is important for people to access in order to have a healthy lifestyle, but the other side of things that people are dependent on social welfare or minimum wage or low income that they are not able to purchase the healthy diet. So I think it’s very important for policy makers to make that connection’. (P.2.,L223)

‘I know in the UK there has been a jump in the food banks and nearly replacing the welfare state and I would hate to see that approach happening here I don’t think that’s the answer. This is a structure issue that needs to be addressed and it’s an issue of inequality and I think what we need to do is to empower people to access the healthy diet’. (P.2.,L262)

Researcher: ‘So is funding one of the key problems that you have at the moment?’

Participant: ‘Yea, definitely, and you know how do you resource organisations like ourselves to go out and be that purpose and I think we fit an important role in that we are working on the ground, we are building an ambience base where you’ve got, you know we are well connected in the challenges people face in accessing a healthy diet…’ (P.2., L.284)
‘…if you look at the amount of, the percentage of a family’s income that we used to spent on food. Again, if you look back to the 1950 it was actually quite a high percentage, it was about 30 percent. And nowadays it is down to around 10 percent, 13 percent. You know, don’t quote those figures you’ll have to look them to get accurate figures, but we spent a much smaller percentage of our income on food than we used to. Erm…, and does that mean that we just don’t think it’s so important anymore? Would we rather take that income and spent it on flat-screen TVs or holidays to Mallorca…’(P.3.,L.200)

‘…actually the Belfast figure, 9.000 people have been fed by food banks in the past two years which is disgusting. Disgusting, absolutely disgusting. Erm…, research highlights a massive rise and demand for emergency food. Massive, massive, this is the most interesting thing in the entire thing. The highest percentage of people who access food banks, which is like 35 percent, work. They are not getting paid enough money to buy food for their families, it’s disgusting’.(P.1.,L296)

‘Well I’d like, in terms of communications, I would like to strengthen the relationship with our advisory group members. So our advisory group members are doing a lot of the messaging for us, on their websites and feeding into our Twitter feed and Facebook pages and stuff like that. That has been very, very slow because…, I don’t think people just don’t get it yet…’(P.1.,380)






P – Participant
L - Line



