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To get us thinking - I’ll first 
share some project slides to 
show how we teach design.

(particularly human-centred 
design approaches)



Step 2
Exemplar brief

Collaboration with: Dr Rebecca Wassall, 
Newcastle Hospitals NHS (Foundation) Trust, 
Community Dental Service



Your Product Design brief is to: Design an oral-
care product to help older and cared-for 
people maintain good brushing habits.













Step 3
Supporting the students 
throughout the design 
process: interim and final 
presentations.
Collaboration with: Dr Rebecca Wassall, 
Newcastle Hospitals NHS (Foundation) Trust, 
Community Dental Service











Example 1 – 
Health and
Independence
(Focus on product)















Example 2 – 
Emotion 
Meaning
Humanity
(product, interaction design and 
service design combined)
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Let’s look at some examples 
of clearly differentiated 
products and services















This final example focuses 
on Value. 

We’ll focus on that next.















MIRO Whiteboard - https://miro.com/app/board/uXjVMPg6nSQ=/
Password:   healthyageing

https://eur02.safelinks.protection.outlook.com/?url=https%3A%2F%2Fmiro.com%2Fapp%2Fboard%2FuXjVMPg6nSQ%3D%2F&data=05%7C01%7Cmatthew.lievesley%40northumbria.ac.uk%7Cfe6e5d78a041407f07c508db44b6ec1c%7Ce757cfdd1f354457af8f7c9c6b1437e3%7C0%7C0%7C638179324680017330%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=5NazD%2F5kA5RpYZwJlwAUMwlDLQnfQ5TmWLFnJCxKDfc%3D&reserved=0


MIRO Whiteboard -
https://miro.com/app/board/
uXjVMPg6nSQ=/
Password:  healthyageing

https://eur02.safelinks.protection.outlook.com/?url=https%3A%2F%2Fmiro.com%2Fapp%2Fboard%2FuXjVMPg6nSQ%3D%2F&data=05%7C01%7Cmatthew.lievesley%40northumbria.ac.uk%7Cfe6e5d78a041407f07c508db44b6ec1c%7Ce757cfdd1f354457af8f7c9c6b1437e3%7C0%7C0%7C638179324680017330%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=5NazD%2F5kA5RpYZwJlwAUMwlDLQnfQ5TmWLFnJCxKDfc%3D&reserved=0
https://eur02.safelinks.protection.outlook.com/?url=https%3A%2F%2Fmiro.com%2Fapp%2Fboard%2FuXjVMPg6nSQ%3D%2F&data=05%7C01%7Cmatthew.lievesley%40northumbria.ac.uk%7Cfe6e5d78a041407f07c508db44b6ec1c%7Ce757cfdd1f354457af8f7c9c6b1437e3%7C0%7C0%7C638179324680017330%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=5NazD%2F5kA5RpYZwJlwAUMwlDLQnfQ5TmWLFnJCxKDfc%3D&reserved=0


To conclude the session, 
we’ll look at innovation not 
only at the level of the 
product/service, but 
innovation in the business-
model.





Innovative Business Models –
Examples
Nornnorn, Circular Economy





“No matter which innovation 
strategy, all the successful 
companies depended on a 
common set of critical 
innovation capabilities.”

1. The ability to gain 
insights into customer 
needs and to understand 
the potential relevance of 
emerging technologies at 
the ideation stage.

2. To engage actively with 
customers to prove the 
validity of concepts 
during product 
development.

3. To work with pilot users 
to roll out products 
carefully during 
commercialization.

Capabilities for 
Innovation

Strategies for Innovation



Design addresses emotional needs not just functional needs 
and prioritizes people/users over technologies – e.g. friendly 
and low-tech.

A design capability embedded within businesses can be a 
particularly effective way to unpack what customers really 
value, and to initiate and lead innovation programmes to 
capture that value.

There is evidence that companies using design in this 
integrated ‘need-seeking’ way tend to perform better than 
those that don’t.

Recap - Designing is an 
iterative process of 
discovery.

Thank you for your attention + Questions
matthew.lievesley@northumbria.ac.uk


