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Figure	
  1.	
  Country	
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Figure	
  2.	
  Educa<on	
  and	
  Career	
  Area	
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Top	
  areas	
  of	
  employment	
  are“other”	
  (30%),	
  
IT	
  (17%)	
  and	
  student	
  (11%)	
  	
  

39%	
  of	
  respondents	
  have	
  a	
  grad	
  
school	
  or	
  professional	
  degree.	
  



Figure	
  3.	
  Household	
  Income	
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Over	
  half	
  of	
  the	
  respondents	
  
reported	
  a	
  household	
  income	
  of	
  less	
  

than	
  $25,000	
  USD.	
  



Figure	
  4.	
  Gender	
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Figure	
  5.	
  Age	
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Figure	
  6.	
  Willing	
  to	
  share…	
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  or	
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Figure	
  7.	
  Share	
  info	
  with…	
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Figure	
  8.	
  Sharing	
  data	
  types	
  

The	
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Figure	
  9.	
  Financial	
  reward	
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Figure	
  10.	
  Sell	
  info	
  to…	
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Figure	
  11.	
  Selling	
  data	
  types	
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  average	
  across	
  all	
  data	
  
types	
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  34%.	
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Figure	
  12.	
  One-­‐<me	
  payment	
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Figure	
  13.	
  Age	
  vs	
  “Yes”	
  Response	
  to	
  Selling	
  with	
  
Financial	
  Reward	
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Figure	
  14.	
  Age	
  vs	
  One-­‐<me	
  payment	
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Figure	
  15.	
  GDP	
  vs	
  One-­‐<me	
  payment	
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Figure	
  16.	
  Financial	
  Reward	
  vs	
  Difference	
  
in	
  Average	
  Number	
  of	
  Items	
  Selected	
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Supplemental	
  Figure	
  1.	
  Share/Sell	
  with…	
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Supplemental	
  Figure	
  2.	
  Share/Sell	
  Data	
  Types	
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