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My Experience with Publishers
1. The Performance Power Grid

Business Theory
J Wiley & Sons, 2006

2. The Decoy Artist
Narrative Non-fiction
Pelican, 2010 

3. Big Social Mobile
Business Theory
Palgrave Macmillan, 2016
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Key Questions
• What does working with a  publisher look to an average author?
• A great book versus a great title versus a great marketeer?
• Is the physical or digital world more important to authors?
• Can the publisher perform media outreach for the author?
• Book sales versus bulk sales?
• How do authors work with media?
• Q & A
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Key Take-Aways
• I wish I had:

– Access to a digital marketing expert who understood the impact of title/sub-
description on Google and Amazon rankings

– Been taught how to access media by my first publisher
– Been given a list of target media outlets by my publisher, based 

upon where their previous authors had been successful  
– Written sections of the book to gain media interest
– Written sections to drive bulk sales
– Understood upfront that it was more about

selling books than it is about writing books
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